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In classical antiquity, the cornucopia, from Latin
cornu and copia, also called the horn of plenty, was a
symbol of abundance and nourishment, commonly a

large horn-shaped container overflowing with
produce, flowers, or nuts.

Cornucopia



As a precursor to Agri Summit 2022, the Agri Summit

Team successfully conducted three events- KRITHYA

3.0- B-Plan Competition, Parivardhan- An essay writing

competition, and DAKSH 2.0 - A Case study

Competition. The total participation numbered around

1400 students from top b-schools spread across the

country. The Winning Team for KRITHYA 3.0 was

Bliscare – Indian Institute of Health Management

Research (IIHMR), and for Parivardhan, it was Renisha

Christy R - Great Lakes Institute of Management. 

The finale was held in the presence of an eminent jury,

who provided valuable insights on the teams’ case study

presentations.

The competition was successfully concluded and proved

to be engaging and knowledge-filled for all the

participants.

THE TOTAL PARTICIPATION NUMBERED AROUND

1400 STUDENTS FROM TOP B-SCHOOLS SPREAD

ACROSS THE COUNTRY. THE WINNING TEAM FOR

KRITHYA 3.0 WAS BLISCARE – INDIAN INSTITUTE OF

HEALTH MANAGEMENT RESEARCH (IIHMR), AND FOR

PARIVARDHAN, IT WAS RENISHA CHRISTY R - GREAT

LAKES INSTITUTE OF MANAGEMENT. 

AGRISUMMIT 
2022

PRE-EVENTS



Agri Summit, the annual flagship event of the

Agribusiness Department at SIIB, was initiated in 2014.

Since its inception, it has been honoured by famous

figures from all walks of life and has invited participation

from all over India. This year marks the 9th edition of

this event. Agri Summit aims to nurture the thoughts and

efforts of ignited and young intellects to serve farmers

and contribute towards learning and innovation. 

 

Agri Summit 2022 revolved around the theme "Adopting

Technologies: Expanding the Possibilities." The event's

inauguration was graced by our chief guest Dr. Yash Goel

– Managing Director of Indian Subcontinent, MSD

Animal Health. The event began with an introductory

video on the theme – "Adopting Technologies:

Expanding the Possibilities." Going further, Dr. Asmita

Chitnis felicitated Dr. Yash Goyal and launched

"Agrozine," – the annual magazine of the Agri-Business

discipline of SIIB, along with Mrs. Nisha Bharti and Mr.

Sushant Malik. 

AGRI SUMMIT 2022 REVOLVED AROUND THE THEME

"ADOPTING TECHNOLOGIES: EXPANDING THE

POSSIBILITIES." THE EVENT'S INAUGURATION WAS

GRACED BY OUR CHIEF GUEST DR. YASH GOEL –

MANAGING DIRECTOR OF THE INDIAN

SUBCONTINENT, MSD ANIMAL HEALTH. 

Thereafter, Dr. Asmita Chitnis - Director, SIIB, addressed

the audience, highlighting the importance of the growth

of agriculture and its allied industries. She further

discussed the emerging trends in the agricultural sector

and what India's role must be to expand our national

interests in science and technology.

The inaugural discussion started with Dr. Yash Goel

talking about how MSD Animal Health is changing the

sector by working intensively toward innovation and

technological developments. He explained how his

company also focuses on tracking the behaviour and

health of animals to increase their productivity and to

enable customers to derive maximum benefits from it.

After his speech, Dr. Yash Goyal answered the audience's

questions.

AGRISUMMIT 
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INAUGURAL SESSION



The inaugural session was followed by a panel discussion

on "Adopting Technologies: Expanding the Possibilities."

The session was moderated by Prof. V. Padmanand

(Partner, Grant Thornton, India), comprising the

panellists: Mr. Sachin Kamra (Head of e-commerce -

Digital and FAAS, Syngenta), Mr. Sharad Tiwari (Deputy

General Manager – Precision Farming, Mahindra Rise),

and Mr. Swanand Gudhate (General Manager of Agri

Solutions, Asteria Aerospace Limited). 

 

The session commenced with a discussion on how

technology is an enabler for farmers and why it is

necessary to train them to access the same. The panellists

also highlighted the importance of essential concepts like

formal price discovery, developing an auction system in

India, flexible calendars for farmers, and advancements

in drone technology for farming. After that, they

proceeded to answer questions from the audience, which

was followed by a vote of appreciation delivered by Mr.

Sushant Malik to each panellist, faculty, staff, and

students.

THE PANELLISTS ALSO HIGHLIGHTED THE

IMPORTANCE OF ESSENTIAL CONCEPTS LIKE

FORMAL PRICE DISCOVERY, DEVELOPING AN

AUCTION SYSTEM IN INDIA, FLEXIBLE CALENDARS

FOR FARMERS, AND ADVANCEMENTS IN DRONE

TECHNOLOGY FOR FARMING. 

AGRISUMMIT 
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PANEL DISCUSSION



The second session of the Agri Summit focused on

sharing the success stories of some of the Agri industry

experts with the audience. The session began with Dr.

Asmita Chitnis felicitating Mr. Sanjay Gahilot (Marketing

Director, East West Seeds (I) Pvt. Ltd.) and Ms. Padmashri

Naik (Brand Communications and Product Manager, East

West Seeds (I) Pvt. Ltd.) Moving ahead, Ms. Padmashri

Naik introduced the students to their company through a

presentation and a corporate video. 

 

Followed by this, the esteemed dignitaries awarded the

winners and runners-up of the competitions. Post that,

Dr. Asmita Chitnis felicitated the speakers, Mr. Avijit

Majumdar (CEO, Siddhivinayak Agri Processing Pvt Ltd)

and Mr. Ravindra Dolare (President, Ecozen Solutions

Pvt Ltd), who spoke about their individual success stories.

Mr. Avijit Majumdar explained to the audience the

process of seed production in aeroponics and its

challenges. 

MR. AVIJIT MAJUMDAR (CEO, SIDDHIVINAYAK AGRI

PROCESSING PVT LTD) AND MR. RAVINDRA DOLARE

(PRESIDENT, ECOZEN SOLUTIONS PVT LTD), SPOKE

ABOUT THEIR INDIVIDUAL SUCCESS STORIES. MR.

MAJUMDAR EXPLAINED TO THE AUDIENCE THE

PROCESS OF SEED PRODUCTION IN AEROPONICS AND

ITS CHALLENGES. 

AGRISUMMIT 
2022

SUCCESS STORIES

Following this, Mr. Ravindra Dolare discussed the issue of

global food loss and waste – the cause and the solutions to

deal with it and how his company focuses on the same.

 

An intriguing round of question-and-answer followed

each success story presentation. Bringing the Agri

Summit 2022 to a close, Mr. Sushant Malik presented a

heartfelt vote of gratitude to each of our speakers.



are the three main pillars of Industry 5.0. All three have

a huge impact on corporate strategy.

The idea of Industry 5.0 has not yet acquired much

popularity. Even early versions of Industry 4.0 are still

being actively used by businesses. Additionally, the

sustainability train has only recently started to move

significantly. But the fact that the EU encourages

businesses to advance and bases its Industry 5.0

framework on these three pillars gives businesses an

idea of what real advancement will entail in the coming

years.

The attraction or difficulty of this vision will vary widely

between businesses and individuals. Additionally, there

will be a significant difference in how widely it will be

accepted. But considering the significant problems and

crises, we are currently facing; it is clear that Industry

5.0 is a viable and desired solution. We can anticipate

the emergence of solutions once organizations—and as a

result, societies—become more human-centric, resilient,

and sustainable.

E-CELL COLUMN

Industry 5.0 is a relatively recent notion. Industry 5.0

"offers a vision of an industry that strives beyond

efficiency and productivity as the main goals, and

reaffirms the role and contribution of industry to

society," according to the European Union. and "It

respects the planet's production limits while putting the

welfare of the worker at the center of the production

process and using new technology to bring prosperity

beyond jobs and growth." By "particularly putting

research and innovation at the service of the transition

to a sustainable, human-centric, and resilient European

industry," it enhances the Industry 4.0 strategy.

In other words, the core of Industry 5.0 indicates a shift

away from an emphasis on economic value toward an

emphasis on societal value and a shift toward well-being

rather than welfare.

But it is novel to define the industry in a way that

prioritizes people and the earth before revenues and

expansion. Never before have we witnessed such a

drastic focus on repurposing the fundamental goals of

the business.

The emphasis on societal worth and welfare falls into a

trend that has specifically gained traction in the last few

years. Human-centric, resilient, and sustainable 

What Is Industry 5.0 and
How Will It Significantly
Impact Your Business
Strategy?

-Sweta Priyadarshini

Industry 5.0 "offers a vision of an industry that
strives beyond efficiency and productivity as

the main goals, and reaffirms the role and
contribution of industry to society,"



It is essential for any business to have a concrete

valuation. When only valuation determines the worth of

a business, it may deceive the investors into investing it.

Other factors like what value is that business creating,

what kind of culture it follows, and how the organization

has funded itself before it approached the Venture

Capitalists can answer a lot of questions about the

company’s financial habits. Also, rather than raising

funds via diluting equity or debt, bootstrapping can also

be considered in the nascent stage of the business. So,

believing in founders who give more weightage to

problem-solving and putting customer satisfaction as

goal will help in the growth of start-up culture in India.

In conclusion ‘Value’ matters more in the business than

‘Valuation’. 

E-CELL COLUMN

Raising money is essential for the survival and growth of

most businesses. It involves activities like finding and

pitching to investors or venture capitalists or even

issuing an IPO. The dilution of the company’s share

occurs on the basis of the valuation given by the

promoter. Firms that have raised money with a $1

billion valuation are called ‘Unicorns’. According to

Yourstory, 23 start-ups have become unicorns till the

end of the third quarter of FY 2022-23. One of the

insurance unicorns, ‘Digit’, is also set to launch its IPO

soon. Even after hearing these wonderful facts, the real

question is whether the valuation is a way to identify the

company's potential.

Start-ups like Zomato, BYJU’s, Unacademy, OYO,

Swiggy and many more are bleeding cash. Their

operational cost is much more than the revenue

generated. Competition from small players is affecting

their customer base. Food delivery aggregators like

Swiggy and Zomato are shutting down their operations

in small towns because of low profitability. Ed-tech

giants are acquiring many small players through the

money raised. As the new players are coming along,

these giants need to raise more money to maintain a

dominant position in the market. Layoffs in the recent

times are the result of nothing but low profitability.

The Game of Valuation

-Niranjan Mudalgikar 

Firms that have raised money with a $1 billion
valuation are called ‘Unicorns’. According to

Yourstory, 23 start-ups have become unicorns
till the end of the third quarter of FY 2022-23.
One of the insurance unicorns, ‘Digit’, is also
set to launch its IPO soon. Even after hearing

these wonderful facts, the real question is
whether the valuation is a way to identify the

company's potential.
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the Month

Consider the periods when you felt most effective at work. They most likely occurred when you were mentally

and physically relaxed, content, and engaged. You had the drive and determination to finish the duties and

even go beyond what was expected by offering valuable advice, helping your coworkers, and promoting

corporate culture.

Now consider a time when you had work difficulties. You probably can't take care of yourself and make time

for things that are crucial outside work, at least a portion of the time, because of work responsibilities. Giving

your company your all while you have many ongoing issues outside of work that you wouldn't have the time

or energy to deal with is daunting, if not unattainable.

As said by Anand, Zindagi Badi Honi chahiye lambi nahi, It is in our hands how we draw the canvas of our life.

The goal is to make life more prominent not longer. An individual should consider other aspects of life to

create a balance between personal health and office life.

But this isn't a single "correct" approach to work-life

Balance that applies to you and your employer. To create a

healthy work-life balance, it's essential to consider the

unique characteristics of each individual and business.

Unsurprisingly, putting mental and physical wellness first is

the first step to leading a balance between work. While you

have no control over the difficulties you experience at work

or elsewhere, you influence the behavior that helps you

cope more effectively.

Work-life integration, which is more gratifying and

beneficial, is where work is going in the future rather than

work-life Balance. The goal of work-life integration is to

integrate all aspects of life, including employment, home,

family obligations, individual interests, health, 

The basis for both individual achievement and,

consequently, company success is work-life balance.

Nowadays, it's uncommon to find a company that

doesn't at least address work-life balance when hiring

new employees. However, this does not imply that

more businesses are making the effort to address the

issue and guarantee that each employee can balance

personal and professional obligations. Thankfully,

there are actions you and your company can do to set

priorities and get your work / life balance back.

“ Time is the coin of your life. It is
the only coin you have, and only
you can determine how it will be

spent. Be careful lest you let other
people spend it for you.” 

 
—Carl Sandburg, Poet

 

The Notion of the Work-Life Balance   
-Utkarsh Sharma
MBA-IB 2022-24



The workday would continue to be extended to fulfill requests outside their time zone in the modern global,

linked workplace. Business would take priority over other interests. Instead, those who practice work-life

synergy think about almost everything they need to do and choose the optimal day to complete it

It's time to give yourself a break, embrace the life you have and make adjustments that will allow you to grow

in the areas that are crucial to your most important commitments as well as your happiness

It is only you who can change your life.

Remember, Balance is not something you find; it's something you create.

So go out, have fun, and live the other half day of your life because when you're gone, would you rather have

your gravestone say, 'He never missed a meeting? Or one that said, 'He was a great father.'

Blogger of
the Month

But this isn't a single "correct" approach to work-life

Balance that applies to you and your employer. To create a

healthy work-life balance, it's essential to consider the

unique characteristics of each individual and business.

Unsurprisingly, putting mental and physical wellness first is

the first step to leading a balance between work. While you

have no control over the difficulties you experience at work

or elsewhere, you influence the behavior that helps you

cope more effectively.

Work-life integration, which is more gratifying and

beneficial, is where work is going in the future rather than

work-life Balance. The goal of work-life integration is to

integrate all aspects of life, including employment, home,

family obligations, individual interests, health, 

and well-being. Instead of classifying different

elements of one's life, one comes to the insight that

everything is interconnected, and one must view it

holistically. For instance, typical work patterns

restricted employees a decade ago. Individuals would

only engage in discipline activities during specific

times of the day; after an individual finished their stint,

they could engage in other things.

Babu Moshai...zindagi badi honi
chahiye, lambi nahi.

 
 



Blogger of
the Month

Now the question arises, ‘Can sustainability hope to beat Consumerism?’. I personally believe that

Consumerism and sustainability can and must coexist. You may wonder why. 

As a business student, I believe that people should and must consume for the economy to run, which not just

gives monetary profit, but employment to millions and keeps the world running. Hence I believe that

Consumerism must exist. On the other hand, our mother earth has already seen its fair share of damage and

continues to do so , because Consumerism has been practiced mindlessly without sustainable measures. 

The opposite of Consumerism is de-consumerism – which is similar to minimalism. As quoted from Lifestyle

Asia, The notion that gave rise to deconsumerism was theorized by English researcher Chris Goodall and

described by the French author Cécile Désaunay in the essay The deconsumer society: the revolution of living

better by consuming less, published in February 2021. The principle is simple: to adopt a thoughtful,

considered approach to consuming, for instance, by focusing more on one’s needs and by privileging quality

over quantity. In simple terms, give fewer gifts at Christmas or opt for second-hand purchases.

Let’s consider that each of us starts practicing

deconsumerism and buy lesser products – what would

happen? Companies would lose sales, people would lose

jobs, and it would hit everyone in the economic chain.

Hence I believe that Consumerism is what drives the

economy, but at the same time, it should be done in an eco-

conscious responsible manner, as Consumerism is a

responsibility too. 

Now how can we make Consumerism coexist with

sustainability? By adopting practices and packages that are

sustainable and unharmful to the environment while also

keeping our world running. 

Let’s see a few examples of how this can be done with

examples of our basic needs food, clothing, and shelter.

is the use of natural products and energy in a way

that does not harm the environment 

and the ability to continue or be continued for a

long time. 

According to the Oxford dictionary, 

Consumerism is the buying and using of goods and

services; the belief that it is good for a society or an

individual person to buy and use a large quantity of

goods and services

Sustainability

Now how can we make
Consumerism coexist with

sustainability? 
 

By adopting practices and
packages that are sustainable and

unharmful to the environment
while also keeping our world

running. 
 

Can Sustainability Really Hope to Beat
Consumerism? -Sneha T

MBA-IB 2021-23



Companies are also experimenting with alternatives like papaya leaf straws, bamboo cutlery, etc., but again,

these do come at the cost of the environment, and implementing them on a large scale is quite a task and has a

long way to go. 

2. Clothing – Everyone loves to be best dressed, but how do we reduce fast fashion and opt for slow fashion?

Just laundering synthetic clothes lead up to 35% of microplastics into the ocean, and 10% of global greenhouse

emissions are from the textile industry, which is more than the pollution caused by maritime and aviation

transport combined, according to EEA,2019. 

One way to reduce this would be to repair minor defects and reuse our clothes so they don’t end up in landfill

often – just like the old-fashioned way. Another way is to adopt technology and give our pre-owned clothes in

good condition a second home. Companies like ‘Relove’ are introducing a new concept of adopting pre-owned

fashion, which benefits companies and the environment by reducing carbon footprints. New-age fashion

companies are also researching alternative sources of clothing made from recycled vegetables, fruit peels, etc.

This is a win-win for both the food and the fashion industries. 

Blogger of
the Month

3. Shelter – Not just referring to construction and buildings

but also adopting practices within the house that exists with

sustainable Consumerism. 

For example – More plants can be potted within the house

using hydroponics than pots, which not only helps clean air

but also reduces water wastage. As if possible, everyone can

grow their vegetables within their house. Keeping our

houses plastic-free and using glass or steel or bamboo

containers as storage boxes, making sure we carry our own

bags while going grocery shopping, carrying our own

bottles every time we step out, and buying as many things

as we like but only if they are made out of recycled/ reused

/ biodegradable quality. The moment you plan to discard

any of the items from the house, instead of throwing them

away, each one of us can make sure to find a second home

or discard it in an environmentally friendly way.

1. Food – Consumerism in food is seen by motivating

consumers to buy more stuff and try out more varieties

of food. While this can be done, sustainable measures

would include – Adopting biodegradable bottles for

ketchup and sauces and biodegradable or natural,

processed leaves for wrapping food- thereby reducing

the usage of paper and not at all using plastic in any

form. As individuals, we can also adopt simple

measures like each of us having our own personal

spoon, fork, and straw kit in our bags, just like we carry

a phone, thereby reducing the usage of disposable

cutlery. 

Not just referring to
construction and buildings but
also adopting practices within

the house that exists with
sustainable Consumerism. 

 
For example – More plants can

be potted within the house using
hydroponics than pots, which

not only helps clean air but also
reduces water wastage.

 



It is our collective effort that will drive large companies to manufacture as per consumer demands, and when

we demand sustainable products, it will be implemented. 

Instead of trying to live life within constraints of deconsumerism and not spending, why not live your life

king-size responsibly and environmentally conscious, which makes the world not just sustainable in an

environmental way but also sustainable in an economical way for the people around us and for generations to

come? 

Blogger of
the Month
Apart from the above examples, we can also adopt

sustainable Consumerism in other forms of life –

instead of taking your vehicle to a nearby grocery

store, why not cycle? Instead of buying mini bottles of

shampoo and soaps on your every travel, why not have

a refillable travel kit with you?

Conscious Consumerism and demands will drive

companies to manufacture their products sustainably,

making sustainability a mandatory measure for each

product manufactured and consumed. 



Ms. Ratna Rathore is an eminent alumna of

the batch of 2000-02. She is currently the

Senior Vice President and Head - Portfolio

Specialist, Investment Strategy and Digital

Wealth Engagement for Consumer

Business at Citibank, India.

She has over 19 years of global experience

in capital markets, business development,

portfolio management, digital wealth

engagement, investment strategy, multi

asset and cross border structuring.

Ms. Rathore has worked in numerous

countries including India, Singapore,

Hongkong, London, Dubai, Zurich and

Geneva in Private Wealth Management.

She is highly skilled in creating sound

investment solutions, developing high-

levels of market growth, and facilitating

effective financial management strategies

to increase portfolio value. She has a

proven background as an effective

strategist and is a performance driven

business leader in the BFSI sector.

Her other areas of expertise include

managing and designing client engagement

model and providing operating and

financial leadership on domestic and

offshore portfolios. You can also hear her

on the Citi Wealth Insights Podcast. We

wish Ms. Rathore all the best for her future

endeavors.

FEATHER IN
THE CAP

Ms. Ratna Rathore
2000-2002

 
Senior Vice President and Head -
Portfolio Specialist, Investment

Strategy and Digital Wealth
Engagement for Consumer Business

Citibank, India.
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Mr. Akshay Bhardwaj
2000-2002

 
President & Practice leader India-

Credit specialties 
Marsh, India.

Mr. Akshay Bhardwaj is an eminent

alumnus of the batch of 2000-02. He is

currently the President & Practice leader

India- Credit specialties at Marsh, India. He

has more than 19 years of experience and

has worked in renowned organizations like

ICICI Lombard, PCC-ASIA LLC, and

L'Oréal.

His areas of expertise include devising

strategy and delivering vision, turnaround

and change management, corporate sales &

key account relationship management, P/L

and performance management,

reinsurance-treaty and facultative,

regulatory and compliance, financial,

regulatory and legal transactions, and

coaching high performance teams. Mr.

Bhardwaj is also the associate of Indian

Institute of Insurance. He has conducted

more than 500 coaching sessions on topics

like Successful implementation of Total

Cost of Risk, Trade and Non-Trade

Structured finance, Non-life insurance,

Channel Development and Growth

Management, Geo-Political risks and

Solutions, and Sureties.

He has the distinction of running the most

successful credit specialties business in

India, with many firsts in term of

structuring unique solutions for corporates,

banks and financial institutes. We wish Mr.

Bhardwaj all the best for his future

endeavors.
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